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Disclosure of Information on Discarded Unsold Consumer Products 2025 

Mammut Sports Group AG 

 

In accordance with Article 24 of the EU Ecodesign for Sustainable Products Regulation (ESPR), Mammut publishes annual information on discarded unsold consumer products. Mammut 

prioritises own outlet sale, donation, repair, reuse and recycling before products are discarded. The disclosure provides information on the quantity, weight and management of discarded unsold 

consumer products for the preceding financial year. The disclosure will be updated annually and linked from this support section. 

 

1. Legal basis and scope 

Item Disclosure 

Legal entity Mammut Sports Group AG 

Reporting period 1 January 2025 - 31 December 2025 

Reporting basis Article 24 of Regulation (EU) 2024/1781 (ESPR) 

Type of disclosure Stand-alone disclosure 

Scope Unsold consumer products discarded by Mammut or on Mammut’s behalf during FY2025 

Geographical scope European operations of Mammut Sports Group AG and its entities 

Publication date July 2026 

 

2. Summary of discarded unsold consumer products 

Parameter 2025 

Number of units discarded 8,863 

Total weight discarded 7,175.6 kg 

Reporting approach Inventory scrapping transactions on SKU level 

Packaging included in reported weight No 

 

3. Summary by CN code 

Discarded unsold consumer products are summarised by Combined Nomenclature (CN) code. Product descriptions are provided for readability and are based on Mammut’s internal product group 

mapping. 

 

CN code Main Mammut product context Units discarded Weight discarded (kg) 

63079098990 Harnesses, textile climbing equipment and avalanche airbag components 4,888 2,569.5 

56075011900 Ropes 601 2,495.1 

42029291900 Packs and bags 293 446.8 

64041990000 Footwear, incl. hiking, trail running, mountaineering and winter hiking 400 438.1 

62104000000 Hardshell jackets, hardshell pants, softshell products and insulation products 175 122.6 
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64039113900 Hiking, mountaineering and winter hiking footwear 68 117.7 

62034319000 Pants, shorts and softshell pants 267 102.1 

62105000000 Hardshell jackets, hardshell pants, softshell products and insulation products 157 98.3 

65061010000 Helmets 172 95.2 

62046318900 Pants, hardshell pants and softshell pants 205 76.4 

Other CN codes Remaining apparel, footwear, clothing accessories, packs, climbing and avalanche safety equipment categories 1,637 613.8 

Total All discarded unsold consumer products 8,863 7,175.6 

 

4. Main reasons for discarding 

For safety-critical products such as ropes, harnesses, helmets and avalanche safety equipment, Mammut applies a precautionary approach and may prohibit further use even where products remain 

physically functional. 

Reason category Description 

Safety requirements Products that cannot be safely placed on the market or reused, particularly PPE products. 

Defective quality Products not meeting Mammut quality standards. 

Product damage Material or product damage identified during storage, handling or inspection. 

Technical limitations Products unsuitable for resale, reuse, repair or refurbishment. 

End-of-life inventory management Products no longer suitable for commercial distribution. 

Other documented reasons Operationally justified cases supported by internal documentation. 

 

5. Measures taken to prevent discarding 

 

Measure Description 

Continued sale Regular sales channels remain the preferred destination for inventory. 

Outlet channels Outlet stores and markdowns are used to reduce excess inventory. 

Donation Suitable products may be donated where safe and legally acceptable. 

Repair and refurbishment Products are assessed for repair or refurbishment where feasible. 

Material reuse Leftover materials are reused in selected products where possible. 

Recycling initiatives Available recycling solutions are evaluated before disposal is considered. 

Inventory management Forecasting and inventory planning are improved to minimise surplus stock. 

 

6. Reporting note 

This disclosure represents Mammut’s first reporting cycle under the ESPR transparency requirements for discarded unsold consumer products. The disclosure is limited to products identified as 

consumer products through applicable CN codes and excludes packaging materials, point-of-sale materials, raw materials, production materials and products without a confirmed consumer-product 

classification. The current reporting does not yet allow for an exact differentiation between recycling, donation, reuse and disposal. Reported figures are therefore expected to change as Mammut 

further develops its internal reporting systems and classification methodology. 


